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Quote: I’ m very sorry, I’ m thank very much and happiness for all.

Sesame business is example of Japan business. The challenge is export to overseas
Sesame is Buddhist

food in Japan. Sesame become popular after war. There are 9 Sesame products such as
freshly-pounded gold,

rice seasoning, Sesame shichimi pepper, Sesame oil, Sesame sauce, Sesame crunch,
Sesame leaf tea, Sesame

juice powder, Sesame collagen and Sesame crepe. They have about 16 stores in Japan
Sesame is imported

from 26 countries around the world |ike Paraguay, Nigeria, Burkina Faso, Sudan and
Tanzania. He would

|ike us to know that commitment on our work is very important for us to reach our
goal.
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“ Branding and service delivery when done right adds value to any product

“ Presentation, branding and marketing of opportunities and information is key in
FDI presentation.

Enthusiasm for the product, countries, potentials is key when speaking and presenting
information with

potential investors
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The largest producers of Sesami are Nigeria and Paraguay, the business strategy is
to produce locally in

Paraguay and import the end product which is cheaper for Wadaman Science co. The value
addition in the

product was a good lesson ie. Packaging, oil production, adding sugar for paste for
bread. The passion in

business is more important in business, this is because money fol lows passion as seen
in the case of Sesami

production by Mr. Fakahori's industry
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This was quite interesting philosophy of business. The positive energy and their



unique way to perform for

customers can bring an impression and value added to their products which they can
sell 5 times higher than

the same product in the market. Their raw materials are from Paraguay then process
it in some prefectures

in Japan. They have variety of products. They are planning to establish the sesame
oi|l factory.
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The field visit was an eye opener in how marketing and targeting potential investors,
presentation skills

service delivery, facilitation services, for the brand has to be done with value
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The visit gave me a real |ife experience on how Japanese SMEs conduct business and
the chal lenges they

face trying to expand overseas
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We can adopt the company’ s philosophy to encourage small business in our country
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The visit to Sesame business in Shiga was interesting. All participants were impressed
by a warm welcome

from Mr Fukahori (President) and his staff members. Participants had the chance to

learn about where



Japanese Sesame business was originated and how Sesame has been exported from overseas,
especially from

Paraguay. The philosophy of this company “fair trade between wealth and love” can
be an encouragement for

small businesses in other countries. 1 will share this experience with small
businesses in Timor-Leste.
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Sesami provided more of tacit knowledge of the motivation for going into business
how to treat a customer

well and the importance of having a positive attitude all the time.
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